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How did this parfnershlp ht:lppen2
Whenever our senior management
team met with Aon colleagues around
‘the world, the common question was:
“Why are we not doing more to
promote our brand? Well, we listened to
our colleagues; we did our homework,
and we found a platform that will unite
our global firm and create the ability
for us to communicate on a broader
scale the value we deliver fo clients.

Manchester United shares our values of
leadership, teamwork and a passion for
excellence. It is an organization with o
proven return on investment in g
sponsorship relationship, and it creates
the ability to directly support sales and
revenue-generafing efforts for Aon
globally.

It is Manchester United's presence in
emerging markets around the world
that makes the sponsorship so
appealing. The team has a truly
extraordinary global reach and
extremely strong brand awareness in

places like China, Korea, Singapore
and Brazil.
Manchester United’s record of

excellence on the pitch is rivaled only by
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Marr,chester. United shares our values:

whem it comes fo giving back fo the
community. There is no other sport in
the world that feaches young people the
principles of teamwork and striving for
excellence as much as football.

Over the course of our four-year
sponsorship, we will be working with
Manchester United on several global
charitable initiatives. designed to
promote youth development and
healthier communities. That spirit was
represented at Old Trafford on June 1st
when approximately 175 Aon
colleagues from Manchester and
Llondon participated in a Penalty Kick
Challenge where the proceeds
benefited The Christie charity, one of
England’s leading cancer centres which
treats more than 40,000 patients a year.
Additionally, Aon colleagues around the
world will be engaged in similar
fundraising and volunteer activities in
support of hundreds of local schools,
children’s hospitals, orphanages and
community centres in addition to more
well-known and global organizations.

We believe Manchester United is the
platform through which we can begin to
answer the question: “Who is Aon”2 By
the end of 2010, the millions of
Manchester United fans will have a
better understanding of our firm and

Greg Case, President of Aon.

what we do. A sponsorship partner of
high quality and integrity like
Manchester United will allow Aon to
grow its brand in a more powerful way
than if we did it ourselves, and it will
allow us to sell a variety of products and
solutions to more clients.

We believe there is not ancther platform
in the world as powerful as Manchester
United. This is an exciting time for Aon,
and | look ferward to attending a
number of games.
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